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Introduction 

The social responsibility at UAB “Tin Cap” is a factor the importance of which to the Company’s 
success and value is ever increasing. Social responsibility comprises more than just the maximisation 
of the Company’s finances and commercial success — it also means an impact on the environment, 
the community, and the social well-being brought about by individual factors. 

Social Responsibility 
 

➢ The Company undertakes to ensure dignified working conditions for all employees (wages, 
compensation for overtime, working hours, rest time, paid annual leave, health and occupational 
safety, maternal guarantees, work-family balance); to pay equal wages for the same value of work. 

➢ The Company undertakes to not hinder the employees’ ability to take part in collective negotiation. 
➢ The Company undertakes to provide opportunities for all employees to foster their own abilities, to 

learn, and to build a career. 
➢ The Company undertakes to develop programmes that add to the betterment of employees’ health 

and well-being. 
➢ The Company undertakes to implement measures that gradually reduce pollution and a negative 

effect on the environment. 
➢ The Company undertakes to implement policies that prevent corruption-induced risks and which 

increase contractors’, employees’, and suppliers’ awareness of corruption and prevention of it. 
➢ The Company undertakes to ensure that employees and their representatives are paid a wage that 

is appropriate and for legal activities only. 

 
Main Areas 

Involving the Community 

• Education and Culture 

• Health 

• Work and Income Generation 

• Technology Development 

• Socially Responsible Investments 

• Ecological Footprint 

 Environmental Protection 

• Pollution Prevention 

• Sustainable Resource Use 

• Adjusting to Climate Change, 
Minimising the Implications 

• Energy Saving, Use of Renewable 
Energy 

• Biological Diversity 

• Waste Reduction 

• Mobility and Transport 

 Human Rights 

• Complaint Resolution 

• Discrimination and Vulnerable 
Groups 

• Civil, Economic, Social, or Cultural 
Rights 

• Freedom of Association and 
Collective Agreements 

     

Employer Practices 

• Employment Terms and Conditions 

• Fair Salary 

• Social Dialogue 

• Health and Safety 

• Skill Development and Training 

 Supply Chain Management 

• Policy and Codes of Conduct 

• Supervision and Auditing 

• Supplier Choice and Development 

• Analysis of Status Cycles 

• Forced and Child Labour 

 Client and Product Matters 

• Product Design and Responsibility 

• Fair Marketing 

• Sustainable Consumption 

• Client Data Protection and Privacy 

• Complaint and Dispute Resolution 

• Education and Awareness 

     

Transparency 

• Control and Accountability 

• Internal and External Communication 

• Accountability Measures and 
Structure 
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Stages for implementing the Company’s social responsibility (the SR) 

 

 

Director       Virginijus Vozbutas 
 

Decision-making

• Clear commitment and leadership of the top management level

• Understanding and communication of benefit and importance

Inclusion of

Parties Concerned

• Defining the relevance and importance of the main areas

• Setting the priorities for necessary actions

• Evaluating the ongoing performance and future actions in each area

Evaluation

•Identifying and engaging motivated employees inside the Company

•Discussing key issues with internal and external parties concerned (shareholders,
employees, suppliers, the government, etc.) in order to prioritise by importance and to
identify potential solutions

•Collaborating with other organisations

Introduction of

Initiatives

•Increasing the awareness of SR and improving competence

•Determining and implementing “quick wins” and demo projects

•Defining the Company's SR strategy and policy

•Communicating widely

•Fostering a culture of learning and knowledge management

Implementation

• Implementing the SRprinciples from management to activities

• Developing a system for implementing SR principles

• Implementing plans and measures

Supervision and

Improvement

• Setting indices and their values to be achieved

• Accountability regarding the progress made

• Continuous pursuance of improvement


